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After graduating from GCA with A levels in English literature, sociology and media studies in 

2016, Marko decided against the University route, opting instead for an apprenticeship in 

digital marketing. He gained a Diploma in Digital Marketing with distinction whilst working for a 

leading marketing company. Since 2018, he has been working with Canopy Media Management 

as a sales executive. 

Canopy operates as a ‘middle man’ between publications needing advertising revenue and 

companies wishing to advertise. Over 400 titles – examples include the Guardian/Observer, the 

Telegraph, Reach Media, Hearst Magazines – outsource control of their advertising space to 

Canopy. Marko works with companies to plan their advertising campaigns: 

‘I liaise with a client’s creative and management teams advising on which publications and at 

what time of the year it would be best (and most lucrative) for them to promote their services 

or products. For example, I might steer a client wishing to promote a ‘green’ product towards a 

particular newspaper/magazine, based on my knowledge of the publication’s demographic. I 

have a creative mind so enjoy the interaction with creative departments but also enjoy the 

research needed to identify the most appropriate publication for any particular client.’ 

Marko is appreciative of the support that GCA teachers gave him at all times and says they 

helped him become the person he is today: 

‘My teachers invested in me. Every teacher was a mentor and I always felt I could speak to 

them. They made me think about what I wanted to do in life, encouraging me to keep an open 

mind. Mr Bird taught us so much outside the curriculum – he would stop an English literature 

lesson to talk about all sorts of related issues, helping us understand the wider context of what 

we were studying and see things from a different perspective. He pushed us all to be the best 

we could be.’ 

 


